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CAVA = WDC

6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.
Typical Adults 18 or older who used CAVA in the past 7 days are 40.1 years old (16.4% younger than average)
and have a $199,071 (45.3% higher than average) annual household income.
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5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDO PIZZA in the past 7 days.
Typical Adults 18 or older who used LEDO PIZZA in the past 7 days are 49.8 years old (3.9% older than
average) and have a $143,406 (4.7% higher than average) annual household income.
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Typical Adults 18 or older who used SILVER DINER in the past 7 days are 50.9 years old (6.3% older than

3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.
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2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.
Typical Adults 18 or older who used ROY ROGERS in the past 7 days are 50.7 years old (5.7% older than
average) and have a $149,861 (9.4% higher than average) annual household income.
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2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Typical Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 53.6 years old (11.9% older
than average) and have a $174,974 (27.7% higher than average) annual household income.
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6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.
Adults 18 or older who used CAVA in the past 7 days are 56.1% more likely to be a college graduate, 41.7%
more likely to work full-time, 19.5% more likely to be married, 14.% more likely to be a parent of 1 or more

CAVA=WD
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Quick service restaurants used past 30 days: CAVA
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5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDO PIZZA in the past 7 days.
Adults 18 or older who used LEDO PIZZA in the past 7 days are 4.9% less likely to be a college graduate, 2.%
less likely to work full-time, 9.% more likely to be married, 9.3% less likely to be a parent of 1 or more

children under 18.
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more children under 18.
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3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.
Adults 18 or older who used SILVER DINER in the past 7 days are 25.% more likely to be a college graduate,
5.5% less likely to work full-time, 19.1% more likely to be married, 31.5% less likely to be a parent of 1 or
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2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.

Adults 18 or older who used ROY ROGERS in the past 7 days are 33.% less likely to be a college graduate,
14.5% more likely to work full-time, 2.7% more likely to be married, 2.6% more likely to be a parent of 1 or
more children under 18.
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2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 15.% more likely to be a college
graduate, 17.7% more likely to work full-time, 5.9% less likely to be married, 16.9% less likely to be a parent

of 1 or more children under 18.
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211t b Stage in Life: Adults 18 or older
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6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.
Adults 18 or older who used CAVA in the past 7 days are 8.5% more likely to own their home, 22.7% more
likely to own a higher valued home, 3.% less likely to have a single-family home, 23.1% more likely to have a
|| dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older

Single Family House (unattached) 35.3%
.4%

Own a Dog
21.7% 28.7%

Townhouse or attached Home g

57.9*

Condominium Ao Own a Cat 2 1
'wn a La
ok -
23.3%
8.5% 7.9% 98% 8.9% R
Apartment = -
261,650 [ERTIIPED 32,819 EY LM 511381 4880 4.3%
Oown Other Own Second Home Mobile Home or Manufactured ~ 0.0% Own other type of Pet
or Real Estate Home I 2.1% 5.9%
Property ’
‘who used CAVA in the past 7 days W WASHINGTON, DC who used CAVA in the past 7 days = WASHINGTON, DC who used CAVA in the past 7 days = WASHINGTON, DC
-~
.Z4 Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Average Value of Owned - ]
who used CAVA in the past 7 days | 3 | 28.5¢
— 22.2% —

$500K-5750K  $750K-$1M

<$150K $150K-$200K  $200K-5250K  $250K-5300K  S$300K-$350K  $350K-$500K

Home Mortgage Refinanced Home Equity own
®who used CAVA in the past 7 days W WASHINGTON, DC Home Martgage Lnaannme Home{Pmpertv
Improvement  Outright (No
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 441 . Loan Mortgages)
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: CAVA



5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDO PIZZA in the past 7 days.
Adults 18 or older who used LEDO PIZZA in the past 7 days are 2.5% more likely to own their home, 5.5%
more likely to own a lower valued home, 13.6% more likely to have a single-family home, 18.7% more likely

to have a dog.
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| 3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.
Adults 18 or older who used SILVER DINER in the past 7 days are 17.6% more likely to own their home, 12.6%

more likely to own a higher valued home, .9% more likely to have a single-family home, 27.6% more likely to
have a dog.
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Sit-down restaurants used past 30 days: Silver Diner



2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.
Adults 18 or older who used ROY ROGERS in the past 7 days are 10.4% more likely to own their home, 20.8%

more likely to own a higher valued home, 32.3% more likely to have a single-family home, 107.8% more likely
to have a dog.
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likely to have a dog.

2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 22.9% more likely to own their home,
12.7% more likely to own a higher valued home, 33.8% more likely to have a single-family home, 18.5% more
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6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.
CAVA R Adults 18 or older who used CAVA in the past 7 days are 7.4% more likely to look up D-I-Y advice online,
— 3.4% less likely to always vote in local elections, 101.4% more likely to belong to a gym, 41.7% more likely

to fly domestic past yr.
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5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDO PIZZA in the past 7 days.

Adults 18 or older who used LEDO PIZZA in the past 7 days are 12.% more likely to look up D-I-Y advice
online, 4.4% more likely to always vote in local elections, 17.4% less likely to belong to a gym, 4.5% more
likely to fly domestic past yr.
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3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.

Eﬁ[Ufﬁ mtﬁEm wn c Adults 18 or older who used SILVER DINER in the past 7 days are 6.6% more likely to look up D-I-Y advice

online, 16.2% more likely to always vote in local elections, 33.2% more likely to belong to a gym, 24.4%
more likely to fly domestic past yr.
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Sit-down restaurants used past 30 days: Silver Diner



2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.
Adults 18 or older who used ROY ROGERS in the past 7 days are 16.8% less likely to look up D-I-Y advice
online, 45.6% more likely to always vote in local elections, 24.2% less likely to belong to a gym, 5.6% less
likely to fly domestic past yr.
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2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 5.7% more likely to look up D-I-Y
advice online, 36.4% more likely to always vote in local elections, 1.1% less likely to belong to a gym,
11.2% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.

Adults 18 or older who used CAVA in the past 7 days are 20.7% more likely to use QSRs past mo., 26.7%
more likely to use Sit-Down Restaurants past mo., 22.1% more likely to use Casinos past yr., 57.4% less likely

to smoke cigarettes.
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Past 30-days QSR Users: Adults 18 or older
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5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDO PIZZA in the past 7 days.
Adults 18 or older who used LEDO PIZZA in the past 7 days are 20.7% more likely to use QSRs past mo.,
22.5% more likely to use Sit-Down Restaurants past mo., 2.% more likely to use Casinos past yr., 8.3% more
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Domestic Regular Beer

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

h L
Chinese Bagel/ steskhouse Indian/ Upscale  seafood
Donut haif

Bakery

L wakan

Other
Asian

i who used LEDO MIZZAin the past 7 days  WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used LEDO PLZZA in the past 7 days [ SAB/SEN] 41.5%

wastivGTon, o [EIELTECES 24.5%

< Past 12 moths Casino Activities: Adults 18 or older

Slot Machines

1,123,527

Table Games (Craps, Poker, etc.) priyem 95%

Lo e
6.5%

Bar [ Nightclub
Upscale Restaurant

Stage Show / Concert

Used Past 30-days: Adults 18 or older

%

332 289

Domestic Light Beer - v Sports Betting w 7%
Microbrew / Craft Beer 1&64'5% | | Spa 2'22.976%
Other Gambling %%2 Casinos visited past 12 hs: Yes
mwho used LEDO PIZZA in the past 7 days BWASHINGTON, DC # who used LEDO PIZZA in the past 7 days = WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 319
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Quick service restaurants used past 30 days: Ledo Pizza

ijuana / Cannabis Cigarettes

Vape

 who used LEDO PIZZA in the past 7 days BWASHINGTON, DC
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Past 30-days QSR Users: Adults 18 or older

1time

3times

4 times

5 times

6-9times

10 times or more

= who used SILVER DINER in the past 7 days

Total l\gg%%rfy QSR Users:

.8%
e PR

9%

12.2%

13.3%

16.1%

o]
—V0
Rt
—
T
——TT

W WASHINGTON, DC

Avg. Monthly QSR Meals:

3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.
Adults 18 or older who used SILVER DINER in the past 7 days are 14.3% more likely to use QSRs past mo.,
38.8% more likely to use Sit-Down Restaurants past mo., 31.4% more likely to use Casinos past yr., 69.6%

less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

»

2 times

15.7%

3times
4 times 9.6%

5times

7.6%

6-9times

10times or more
® who used SILVER DINER in the past 7 days B WASHINGTON, DC
Avg. Monthly Sit-Down Restaurant Meals:

e —
—r
T
F
_—

Total Monthly Sit-Down Restaurant Users:
100.0%

72.1%
TV

Top-10 Cuisines: Adults 18 or older

||sn -Down Restaurants Used Past 30-days)

nsan m:uf steakhouse mmu upscale  seafood

Chinese

mmr
Asian

mw

mwho used SILVER DINER in the past 7 days = WASHINGTON, BC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used SILVER DINER in the past 7 doys  [TS,0000  34.6%

wastivGTon, o [EIELTECES 24.5%

Drank Past 30- days. Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

Microbrew / Craft Beer

w who used SILVER DINER in the past 7 days

WASHINGTON, DC DMA

578,433 10.1%

- v
15 6%

®WASHINGTON, DC

Scarborough R2 2025: Oct24-Aug25

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 19,7%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub

6.5%

3.8%
1 2.7%
PP 2.7%

B 230"

Upscale Restaurant
Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

ijuana / Cannabis Cigarettes

Casinos visited past 12

Qual Intab

® who used SILVER DINER in the past 7 days = WASHINGTON, DC
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Sit-down restaurants used past 30 days: Silver Diner

mwho used SILVER DINER in the past 7 days = WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

3times

4 times

5 times

6-9times

10 times or more

® who used ROY ROGERS in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
100.0% 82.8%

s mmrcormsm | 92

W WASHINGTON, DC

2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.

Adults 18 or older who used ROY ROGERS in the past 7 days are 20.7% more likely to use QSRs past mo.,
29.5% more likely to use Sit-Down Restaurants past mo., 43.4% more likely to use Casinos past yr., 7.% less
likely to smoke cigarettes.

10times or more

93.4%

= who used ROY ROGERS in the past 7 days
Total Monthly Sit-Down Restaurant Users:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ QP 1ume
2 times | 7
3 times 12.0%
sumes [
sumes [T ——
6-9times

B WASHINGTON, DC

own Restaurant Meals:

A

72.1%

Drank Past 30-days: Adults 18 or older

Liquor
Any Type of Beer

Wine

Imported Beer

25.9%

1‘,311‘,2:@3 22.9%
1,069,040 18.7%

1,477,510
Domestic Regular Beer

Domestic Light Beer - v Sports Betting
Microbrew / Craft Beer 10.1% i Spa
Other Gambling
mwho used ROY ROGERS in the past 7 days B WASHINGTON, DC
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 151
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Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant

Stage Show / Concert

= who used ROY ROGERS in the past 7 days

Top-10 Cuisines: Adults 18 or older

ISrtDlwn R||lur-nts Used Past 30-days)
Pim

Chinese

i h
Bagel/ steskhouse Indian/ Upscale  seafood
hai /

Donut
Bakery

Mexican

wakan

Other
Asian

® who used ROY ROGERS in the past 7 days u WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoused ROY ROGERS in the past 7doys [SS/S00NMIIIE 32.2%

wastivGTon, o [EIELTECES 24.5%

< Past 12 months Casino Activities: Adults 18 or older

Slot Machi

ines

1133527
T 5%

19.7%

Used Past 30-days: Adults 18 or older

%

Casinos visited past 12
B WASHINGTON, DC

Quick service restaurants used past 30 days: Roy Rogers

ijuana / Cannabis Cigarettes

=who used ROY ROGERS in the past 7 days

= WASHINGTON, DC



Past 30-days QSR Users: Adults 18 or older

2times

3times
4 times
5 times

6-9times

0 thesior more m

® who used GLORY DAYS GRILL in the past 7 days W WASHINGTON, DC
Total l\ggr;%rfy QSR Users:

Avg. Monthly QSR Meals:

.8%
e IR -“

2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 14.6% more likely to use QSRs past
mo., 38.8% more likely to use Sit-Down Restaurants past mo., 57.8% more likely to use Casinos past yr.,

41.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€ w

1time

2 times

3times
4 times 9.6%
5times

6-9times

*1114;1

10times or more
# who used GLORY DAYS GRILL in the past 7 days B WASHINGTON, DC

Avg. Monthly Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
100.0% 72.1%

Drank Past 30- days. Adults 18 or older
Liquor
Any Type of Beer

33.5%
1,477,510 25.9%

Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer

- v

18.8%
B8 o ¥

Microbrew / Craft Beer

= who used GLORY DAYS GRILL in the past 7 days
WASHINGTON, DC DMA

' WASHINGTON, DC

Scarborough R2 2025: Oct24-Aug25

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

'ihikithh

Chinese m:uf steakhouse mmu upscale  seafood

wakan

mw mmr

Asian

wwho used GLORY DAYS GRILL in the past 7 days ® WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who used GLORY DAYS GRILL in the past 7 days [SS/CS0 NI 30.9%

wastivGTon, o [EIELTECES 24.5%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 18 or older

ijuana / Cannabis

Casinos visited past 12
# who used GLORY DAYS GRILL in the past 7 days = WASHINGTON, DC

125
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Sit-down restaurants used past 30 days: Glory Days Grill

Cigarettes

= who used GLORY DAYS GRILL in the past 7 days

= WASHINGTON, DC



’ 6.7% or 385,531 of WASHINGTON, DC DMA Adults 18 or older used CAVA in the past 7 days.
CAVA R Adults 18 or older who used CAVA in the past 7 days are 47.5% more likely to have a 401K, 45.8% more likely
— to have an Auto Loan, 81.2% more likely to Invest/Trade Stocks Online, 5.5% less likely to pay with their Debit
Card.

mﬁﬁlnvestments Owned Adults 18 or older

401K Plan 2 552 ey 26.6%

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds % S
Money Market Funds m%
529 Plan / College Savings Plan 2.6%

Other (Crypto / NFTs [ Metals, etc.)

Second Home or Real Estate Property 5.‘-8‘"

® who used CAVA in the past 7 days BWASHINGTON, DC

Financial Services Has and/or Uses: Adults 18 or older

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= who used CAVA in the past 7 days B WASHINGTON, DC

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Online Investing / Stock Tradi =
nline investing / Stock Trading 887 838 15.5%

Accountant

3.5% . £l @

239,608 ¥

5.2%
Real Estate Agent M—’nﬁ%
. 3.3%
p— ¥

Divorce / Family Attorney !’ 019’:‘*

m who used CAVA in the past 7 days ®mWASHINGTON, DC
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25

Insurance Agent at a Local Office (not online)

(*Past12 Months)

VisA

Qual Intab 441
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T\ Past 3-Months Payment Methods Used: Adults 18 or older

9.1% 11.2%

Debit Card  MasterCard Venmo ApplePay  CashApp GooglePay  American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger

m WASHINGTON, DC

paypal zelle

wwho used CAVA in the past 7 days

Quick service restaurants used past 30 days: CAVA



5.% or 286,175 of WASHINGTON, DC DMA Adults 18 or older used LEDQO PIZZA in the past 7 days.
Adults 18 or older who used LEDO PIZZA in the past 7 days are 5.% more likely to have a 401K, 27.2% more

likely to have an Auto Loan, 7.1% less likely to Invest/Trade Stocks Online, 2.2% more likely to pay with their
Debit Card.

mﬁﬁlnvestments Oned: Adults 18 or

older Financial Services Has and/or Uses: Adults 18 or older
401K Plan “

2,662,680 46.6%

1,504,461 26.3%

55, 19.0%

1,004,081 17.6%

: 17.1%
731,189 12.8%

: 11.3%
529 Plan / College Savings Plan o]

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

14.6%
121% 579 =% 6.9% 7.1%

Other (Crypto / NFTs / Metals, etc.) 102% ‘ . 3.8%

B d 10.4% £565115 | == 5200 5 i 2 Taruy : PRI h
onds 9.3% Checking Debitor ATM  Savings  CreditCard  Online  OnlineBill  Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home

- % Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
: 8.5 Account Mort Loan or Home

Second Home or Real Estate Property 8.0% 7o Equity Loan

® who used LEDO PIZZA in the past 7 days B WASHINGTON, DC ® who used LEDO PIZZA in the past 7 days B WASHINGTON, DC

Professional Services sed*: Adults 18 or older y'EPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 1,090,.559 9.1%

Online Investing / Stock Trading

887,838
Financial Planner ) - :
12.6%
8.2%

) : 025 5.6% E) @
I t at a Local Off ot onli
nsurance Agent at a Local fice (not online) 239,608 2.2%

4.8%

Accountant

Real Estate Agent 11.3%11.2% 12.4%

7.1% &5% g0x

.6%
et privg R 52 o

1.1% (*Past12 Months) visa PayPal Zelle Debit Card  MasterCard Venmo Apple Pay CashApp GooglePay American Discover  Store Credit Square Cash  Facebook Samsung Pay
! 0.9% Express Card Messenger

Divorce / Family Attorney
w who used LEDO PIZZA in the past 7 days m WASHINGTON, DC m who used LEDO PIZZA in the past 7 days = WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 319
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Quick service restaurants used past 30 days: Ledo Pizza
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ON DINER

mﬁﬁlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

2,143,204

Mutual Funds

Money Market Funds

12.8%
18.3%
637,850 11.2%
13.3%
589 432 10.

3%

529 Plan / College Savings Plan
Other (Crypto / NFTs [ Metals, etc.)
Bonds

Second Home or Real Estate Property

# who used SILVER DINER in the past 7 days B WASHINGTON, DC

."’ Financial Services Has and/or Uses: Adults 18 or older

¥ who used SILVER DINER in the past 7 days W WASHINGTON, DC

8.1% 8.8%

’ 3.8% or 216,959 of WASHINGTON, DC DMA Adults 18 or older used SILVER DINER in the past 7 days.
Adults 18 or older who used SILVER DINER in the past 7 days are 20.9% more likely to have a 401K, 45.9%

more likely to have an Auto Loan, 29.3% more likely to Invest/Trade Stocks Online, 17.1% more likely to pay
with their Debit Card.

10.5%

S s0% 39y

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan

Professional Serwces Used*' Adults 18 or older

Tax Preparation Service

Online Investing / Stock Trading

]91 112 13.8%

Financial Planner

Accountant

19.8%
8.2%
2 e
.
9.2%
3.6%
5.5%
2.3%

|=0.3%
B oo%

w who used SILVER DINER in the past 7 days
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

(*Past12 Months)

Divorce / Family Attorney
m WASHINGTON, DC
Qual Intab

T\ Past 3-Months Payment Methods Used: Adults 18 or older

Google Pay Discover

Zelle Debit Card  MasterCard Venmo ApplePay  Cash App

visa

PayPal American
Express
m who used SILVER DINER in the past 7 days = WASHINGTON, DC
263
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Sit-down restaurants used past 30 days: Silver Diner

I 8,09 11:2%

Store Credit Square Cash
Card

5.8% 71% 4 g0 6.0%

Facebook  Samsung Pay
Messenger



2.2% or 123,579 of WASHINGTON, DC DMA Adults 18 or older used ROY ROGERS in the past 7 days.
Adults 18 or older who used ROY ROGERS in the past 7 days are 18.9% more likely to have a 401K, 18.6%

more likely to have an Auto Loan, 4.7% more likely to Invest/Trade Stocks Online, 26.9% more likely to pay

with their Debit Card.

mﬁ‘lnvestments Owned: Adults 18 or older

401K Plan 5,662,680

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1,004,081

Money Market Funds

2, 204 37.5%

46.6%

20.7%
17.6%

14.1%
12.8%

» M Financial Services Has and/or Uses: Adults 18 or older

i ,228. 13.1%
529 Plan / College Savings Plan u.z% 17.8%
= " aaw 107%
Other (Crypto / NFTs / Metals, etc.) " T 36% 3.8%
2 10.3% 3.0%
. ssaua o el 103157 ~ -m s ETED
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iEsH Account card Account Banking Paying Banking Mortgage Market  Deposit (CDs) Home  Improvement
& Account Mortgage Loan or Home

Second Home or Real Estate Property m Fpelinge

® who used ROY ROGERS in the past 7 days ®WASHINGTON, DC m who used ROY ROGERS in the past 7 days = WASHINGTON, DC
. . r— .
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service : ¥
Online Investing / Stock Trading
Financial Planner
. . 10.1%
Insurance Agent at a Local Office (not online) W . . 54%
20.5% 11.2%
Real Estate Agent h 6% 3k oo
: 3.3% 1.9% 1.1%
Estate Planning EZS% I e BEOT g -m-. -—.ﬂ-n
(*Past 12 Months) VisA PayPal Zelle Debit Card  MasterCard Venmo CashApp  GooglePay American Discover  Store Credit Square Cash Facebook Samsung Pay

520.6%
0.9%

® who used ROY ROGERS in the past 7 days

Divorce / Family Attorney

WASHINGTON, DC DMA

Scarborough R2 2025: Oct24-Aug25

B WASHINGTON, DC
Qual intab

Card

Express

Messenger

mwho used ROY ROGERS in the past 7 days

mWASHINGTON, DC
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Quick service restaurants used past 30 days: Roy Rogers



’ 2.% or 115,619 of WASHINGTON, DC DMA Adults 18 or older used GLORY DAYS GRILL in the past 7 days.
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days are 58.7% more likely to have a 401K,
14.6% more likely to have an Auto Loan, 49.8% more likely to Invest/Trade Stocks Online, 2.7% more likely to

pay with their Debit Card.

mﬁﬁlnvestments ned: Adults 18 or ol

der Financial Services Has and/or Uses: Adults 18 or older
401K Plan —_—

2,662,680 46.6%

2,143,204 37.5%

Stocks or Stock Options 1,'504;551 e

2 18.1%
Mutual Funds e

6 11.8%
Money Market Funds 12.8%

529 Plan / College Savings Plan

Other (Crypto / NFTs [ Metals, etc.) .3;5‘9%

IRA (Individual Retirement Account)

X 18.0%
& 8.8% 8.8% 6.0% 6.9%
mme

Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

7 11.0% e T
Bonds 3% Checking ~ Debit or ATM
Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property &ﬁ":‘m Account Mortgage ~Loan o Home
e Equity Loan
% who used GLORY DAYS GRILL in the past 7 days B WASHINGTON, DC ¥ who used GLORY DAYS GRILL in the past 7 days B WASHINGTON, DC

Professional Services Used*: Adults 18 or older y'—Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,090, 1
Online Investing / Stock Trading s —

887,838 15.5%
13.5%
8.2%
a1 o o

1 t at a Local Office (not onli
nsurance Agent at a Local fice (not online) 230,608 IR
3512%
Real Estate Agent !m 3.6%
5 3.9%
Estate Planning ma%

20.0% (*Past 12 Months) visa PayPal

Financial Planner

Accountant

18.3%
11.2%
i 7% 7.1% 6.0%
h % .

Google Pay  American Discover  Store Credit Square Cash  Facebook Samsung Pay

Debit Card  MasterCard Venmo ApplePay  Cash App

Divorce / Family Attorney B os% Expres Gt Messéniger
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Sit-down restaurants used past 30 days: Glory Days Grill



Adults 18 or older who used CAVA in the past 7 days spend an average of 2 days, 18 hours, 48 minutes and 26 seconds
each week with All Forms of Media.

74.% of Adults 18 or older who used CAVA in the past 7 days spend an avg. of 5 hours and 37 minutes each week listening to All Local
AM/FM Radlio, representing 6.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

62:36:01
Concurrent
Usoge % \who used CAVA In the past 7 WASHINGTON, DC
days

% of Total
Weekly H:M:

Avg. Weekly
Hours:Minutes:

5’”
&
&
m who used CAVA in the past 7 days B WASHINGTON, DC
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Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of 3 days, 2 hours, 23 minutes and 51
seconds each week with All Forms of Media.

69.% of Adults 18 or older who used LEDO PIZZA in the past 7 days spend an avg. of 7 hours and 21 minutes each week listening to All
Local AM/FM Radio, representing 6.8% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

62:36:01
Concurrent
usge % who used LEDO PIZZAIN the WASHINGTON, DC

past 7 days
% of Total

Weekly H:M:
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Adults 18 or older who used SILVER DINER in the past 7 days spend an average of 2 days, 20 hours, 49 minutes and 27
seconds each week with All Forms of Media.

88.2% of Adults 18 or older who used SILVER DINER in the past 7 days spend an avg. of 7 hours and 54 minutes each week listening to
All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

LR 96.9%

92.9% Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usege 5\t e SVERUDINER in the WASHINGTON, DC
| past 7 days
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Y
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&
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Adults 18 or older who used ROY ROGERS in the past 7 days spend an average of 3 days, 3 hours, 43 minutes and 22
seconds each week with All Forms of Media.

79.% of Adults 18 or older who used ROY ROGERS in the past 7 days spend an avg. of 7 hours and 13 minutes each week listening to All
Local AM/FM Radio, representing 7.5% of total time spent with all forms of Media.

96.9%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

62:36:01
Concurrent

vsoge % who used ROY ROGERS in the WASHINGTON, DC

past 7 days
% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:
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Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an average of 3 days, 5 hours, 45 minutes and |
0 seconds each week with All Forms of Media.

84.% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an avg. of 5 hours and 48 minutes each week listening
to All Local AM/FM Radio, representing 6.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

62:36:01
Concurrent

Us03¢ % \who used GLORY DAYS GRILL in WASHINGTON, DC

the past 7 days
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Sit-down restaurants used past 30 days: Glory Days Grill



Adults 18 or older who used CAVA in the past 7 days spend an average of 1 days, 22 hours, 30 minutes and 28 seconds
each week with All Forms of Ad-Supported Media.

70.2% of Adults 18 or older who used CAVA in the past 7 days spend an avg. of 5 hours and 11 minutes each week listening to Local Ad-
Supported AM/FM Radio, representing 7.8% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: CAVA




Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of 2 days, 6 hours, 44 minutes and 38
seconds each week with All Forms of Ad-Supported Media.

66.6% of Adults 18 or older who used LEDO PIZZA in the past 7 days spend an avg. of 6 hours and 54 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.4% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Ledo Pizza



Adults 18 or older who used SILVER DINER in the past 7 days spend an average of 2 days, 2 hours, 5 minutes and 35
seconds each week with All Forms of Ad-Supported Media.

82.3% of Adults 18 or older who used SILVER DINER in the past 7 days spend an avg. of 6 hours and 59 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 11.5% of totaltime spent with all forms of Ad-Supported Media.
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Supported Media: Adults 18 or older
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BROADCASTING

Sit-down restaurants used past 30 days: Silver Diner



Adults 18 or older who used ROY ROGERS in the past 7 days spend an average of 2 days, 8 hours, 54 minutes and 49
seconds each week with All Forms of Ad-Supported Media.

76.6% of Adults 18 or older who used ROY ROGERS in the past 7 days spend an avg. of 6 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.9% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING

Quick service restaurants used past 30 days: Roy Rogers



Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an average of 2 days, 12 hours, 49 minutes
and 7 seconds each week with All Forms of Ad-Supported Media.

80.9% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an avg. of 5 hours and 27 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 7.3% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Glory Days Grill




Adults 18 or older who used CAVA in the past 7 days spend an average of 6 hours and 38 minutes
each day with All Forms of Ad-Supported Media. 70.2% listen to Local AM/FM Radio for an avg. of

44.5 minutes/day. (Local Radio delivers 7.8% of Time with Ad-Supported Media.)
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Quick service restaurants used past 30 days: CAVA



avg. of 59.2 minutes/day.

Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of 7 hours and 49
minutes each day with All Forms of Ad-Supported Media. 66.6% listen to Local AM/FM Radio for an
(Local Radio delivers 8.4% of Time with Ad-Supported Media.)
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avg. of 59.9 minutes/day.

Adults 18 or older who used SILVER DINER in the past 7 days spend an average of 7 hours and 9
minutes each day with All Forms of Ad-Supported Media. 82.3% listen to Local AM/FM Radio for an
(Local Radio delivers 11.5% of Time with Ad-Supported Media.)
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avg. of 56.9 minutes/day.

Adults 18 or older who used ROY ROGERS in the past 7 days spend an average of 8 hours and 7
minutes each day with All Forms of Ad-Supported Media. 76.6% listen to Local AM/FM Radio for an
(Local Radio delivers 8.9% of Time with Ad-Supported Media.)
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Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an average of 8 hours and 41
minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local AM/FM Radio for an
avg. of 46.8 minutes/day.

(Local Radio delivers 7.3% of Time with Ad-Supported Media.)
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7 270,647 or 70.2% of Adults 18 or older who used CAVA in the past 7 days listen to Ad-Supported
Local AM/FM Radio for an average of 44.5 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Audio.
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7 190,665 or 66.6% of Adults 18 or older who used LEDO PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.
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7 178,521 or 82.3% of Adults 18 or older who used SILVER DINER in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 37.5% of all
time spent daily with Ad-Supported Audio.
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

7 94,697 or 76.6% of Adults 18 or older who used ROY ROGERS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

e ]

Vit

Podcasts B TV Music
Spotify m Channels Apple MUNIL SiriusXM
SiriusXm s 49 17.3
el e m Amazon
YouTube Music By Podcasts
o SiriusXM
TV Music Channels Avg. Hours+Minutes/day with m 236 24.8 YOMUTUP
5 Audio: Adults 18 or older - e Music
P T FEe o
Al Others i Fres
660 00 3 | 4 e
Pando...
Amazon Music - PSR ETREF 326 et | pandor Local A/FM b
m ocal :
3 o : - Music
Fanilota m who used ROYROGERSin  WASHINGTON, DC m Radio Podcasts a iHeartRa Radio Spotify s Aud
i 9,5% Chann... 4
Audiobooks  [RTRS RS 6% the past 7 ays 555 Bl 610 16.3 10.8 61.0 2.1 io...
Heartado EAEER TR 102" i

m who used ROY ROGERS in the past 7 days m WASHINGTON, DC

® who used ROY ROGERS in the past 7 days

B WASHINGTON, DC

Avg. Week Ad- Suggorted Audio (Persons & % Reach): Adults 18 or older Avg

Toml Persons:

Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio s e ——T W s
Podcasts  FRVERTY M 777 16.6%
TV Music Channels mm m TV Music
. = Channels Podcasts YouTube
YouTube Music 0 ’ 8 €0
; m 0% m 15.9 15.4 Podcasts Music
spotify IR o] 23.5 121
pandrs - PTG IR 2
All Others mm Avg. Hours+Minutes/day with Ad- m YouTube iHeart TV Music
) jo: - : Spoti Radio Pandor All
Arnasen Mo mm Supported Audio: Adults 18 or older m Music 99 7fV %0 Channels a -
iHeartRadio BRI O 2] 28 e 7.6 7.2
. " 5 . . iHe...
Audiobooks i 8:0% Wi R — Q.05 B0 (ocal AM/FMRadio | Pandora & Local AM/FM Radio Spotify Ammezng
i Music...
Owned Music _ 8 332 the past 7 days m 56.9 10.5 SiriusX... 56.6 111 Siri...
Applevusic i 8.8

= who used ROY ROGERS in the past 7 days = WASHINGTON, DC ® who used ROY ROGERS in the past 7 days
WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 151

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

B WASHINGTON, DC
* Share of Everything

Quick service restaurants used past 30 days: Roy Rogers



Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

7 93,543 or 80.9% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 46.8 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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270,647 or 70.2% of Adults 18 or older who used CAVA in the past 7 days listen to Ad-Supported
Local AM/FM Radio for an average of 44.5 minutes every day representing 34.4% of all time spent
daily with Ad-Supported Audio.
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190,665 or 66.6% of Adults 18 or older who used LEDO PIZZA in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 59.2 minutes every day representing 33.9% of all
time spent daily with Ad-Supported Audio.
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178,521 or 82.3% of Adults 18 or older who used SILVER DINER in the past 7 days listen to Ad-

Eﬁ[”fﬁ I]mfhE — wn c Supported Local AM/FM Radio for an average of 59.9 minutes every day representing 37.5% of all
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94,697 or 76.6% of Adults 18 or older who used ROY ROGERS in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 56.9 minutes every day representing 38.8% of all
time spent daily with Ad-Supported Audio.
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93,543 or 80.9% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 46.8 minutes every day representing 44.1% of all
time spent daily with Ad-Supported Audio.
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Contemporary Hit Radio.

' 270,647 or 70.2% of Adults 18 or older who used CAVA in the past 7 days listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic Hits, Country, and Pop
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Urban AC.

' 190,665 or 66.6% of Adults 18 or older who used LEDO PIZZA in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Country, Classic Hits, and
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' 178,521 or 82.3% of Adults 18 or older who used SILVER DINER in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are All News, Pop Contemporary Hit Radio, Urban AC, Classic Hits,
and Alternative.
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' 94,697 or 76.6% of Adults 18 or older who used ROY ROGERS in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Alternative, Country, Adult Contemporary, and All

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 93,543 or 80.9% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Alternative, Pop
Contemporary Hit Radio, and Classic Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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TikTok
AppleTV+ fubo,Pluto, Tubi, etc.
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Disney+
Premium Cable TV Networks

209,496 or 54.3% of Adults 18 or older who used CAVA in the past 7 days watch Ad-Supported Local
TV Stations for an average of 38.2 minutes every day representing 24.5% of all time spent daily with
Ad-Supported Video.
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193,213 or 67.5% of Adults 18 or older who used LEDO PIZZA in the past 7 days watch Ad-Supported
Local TV Stations for an average of 84.1 minutes every day representing 29.2% of all time spent daily
with Ad-Supported Video.
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140,725 or 64.9% of Adults 18 or older who used SILVER DINER in the past 7 days watch Ad-
Supported Local TV Stations for an average of 57.6 minutes every day representing 22.8% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Premium Cable
TV Networks

L

Non-Premium Cable TV
Networks
76.5

YouTub
e Video
17.5

Local TV Stations
63.3

Amazon
Prime/IMDb/

FireTV...

Hulu/Hul
ut..

TikTok
11.0

Roku +
The...

Peacoc
k...

AppleT...

Amazon
Prime/IMDb
[FireTV...

Non-Premium Cable TV
Networks
78.0

Roku +
The
Roku...

AppleT
V+,fubo
,Pluto...

TikTok Fl

139
Peac...

Local TV Stations Hulu/Hul

71.7 ut.. Disn...

® who used SILVER DINER in the past 7 days

B WASHINGTON, DC

Avg. Week Ad—Suggo_rted Video (Persons & % Reach): Adults 18 or older Avg.

Non-Premium Cable TV...
Local TV Stations
YouTube Video
Amazon Prime/IMDb/FireTV
TikTok
Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock
Paramount+
Netflix
Disney+
Roku + The Roku Channel
Premium Cable TV Networks

WASHINGTON, DC

%0

M—MI"‘
_!m

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

-

who used SILVER DINER in WASHINGTON, DC
the past 7 days

mWASHINGTON, DC
Qual intab 263

P i O
_ 885

u who used SILVER DINER in the past 7 days
DMA Scarborough R2 2025: Oct24-Aug25

5

All Graphs and soefo.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local TV Stations
57.6

Non-Premium
Cable TV
Networks

69.6

Amazon
Prime/IMDb/FireTV
45.5

YouTube
Video
19.1

TikTok
11.0

Netfli
X
9.8

Hulu/
Hulu
oes

Appl...

Para...

Amazon
Prime/IMDb/Fi
relv
34.9

TikTok

Non-Premium 13.9

Cable TV
Networks
73.7

Local TV
Stations
67.8

AppleTV+
fubo,PL..

= who used SILVER DINER in the past 7 days

Sit-down restaurants used past 30 days: Silver Diner

® WASHINGTON, DC
* Share of Everything



Avg. Week All Video (Persons & % Reach): Adults 18 or older

Non-Premium Cable TV...

Local TV Stations

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
Roku + The Roku Channel
TikTok

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

Avg. Hours+Minutes/day with
Video: Adults 18 or older

iFFEFFREREE]
ROER R R e e :-'-'H

who used ROY ROGERS in
the past 7 days

e — 173
Ml 11.7% 29.8%

W who used ROY ROGERS in the past 7 days

WASHINGTON, DC m

5.1%

W WASHINGTON, DC

78,649 or 63.6% of Adults 18 or older who used ROY ROGERS in the past 7 days watch Ad-Supported
Local TV Stations for an average of 76.3 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Video.
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69,603 or 60.2% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days watch Ad-
Supported Local TV Stations for an average of 87. minutes every day representing 29.5% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 209,496 or 54.3% of Adults 18 or older who used CAVA in the past 7 days watch Ad-Supported Local
CAVA — wn c TV Stations for an average of 38.2 minutes every day representing 24.5% of all time spent daily with
Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older

Reach % 62:1% "Share of Ad-Supported Video"

54.3% °°4%
236

47.1%
who used CAVA in the past WASHINGTON, DC

0,
40.0% A1.7% 7 days

33.3% 33.3%
27.5%

20.1%
18.5% 17.5%

15.7%

13.9%

14.0% 15 6%

Weekly

Teral 4.0% 4.1%

Feppacs _ — [ ] ]

Reached: 239,342 3,332,629 ,496 3,164,357 ,389 2,380,264 X 642,063 : 998,272 ; 796,922 i 720,216
Cable TV Local TV YouTube Netflix AppleTV+ Peacock Paramount+

Average
Daily Mi
“ino N o5 IEH

Viewing:
® who used CAVA in the past 7 days B WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 441 WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 5919 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: CAVA



193,213 or 67.5% of Adults 18 or older who used LEDO PIZZA in the past 7 days watch Ad-Supported
Local TV Stations for an average of 84.1 minutes every day representing 29.2% of all time spent daily

with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 18 or older
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| 140,725 or 64.9% of Adults 18 or older who used SILVER DINER in the past 7 days watch Ad-

Eﬁ[”fh I]mfﬂE wn c Supported Local TV Stations for an average of 57.6 minutes every day representing 22.8% of all time
HELT QBRSO ES spent daily with Ad-Supported Video.
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78,649 or 63.6% of Adults 18 or older who used ROY ROGERS in the past 7 days watch Ad-Supported

Local TV Stations for an average of 76.3 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Video.
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69,603 or 60.2% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days watch Ad-
Supported Local TV Stations for an average of 87. minutes every day representing 29.5% of all time

spent daily with Ad-Supported Video.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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209,496 or 54.3% of Adults 18 or older who used CAVA in the past 7 days watch Ad-Supported Local
TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning, Game
Shows, National/Network News, and Food/Cooking Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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| 193,213 or 67.5% of Adults 18 or older who used LEDO PIZZA in the past 7 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Local News - Evening, Comedies, Local
News - Morning, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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140,725 or 64.9% of Adults 18 or older who used SILVER DINER in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Comedies, and Dramas.
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| 78,649 or 63.6% of Adults 18 or older who used ROY ROGERS in the past 7 days watch Ad-Supported
Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening, Local News -
Morning, Movies, and Court Shows.
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Quick service restaurants used past 30 days: Roy Rogers



/ 69,603 or 60.2% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Game Shows,
Movies, Local News - Morning, and Dramas.
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Avg. Wk All Digr'tal (Persons & % Reach): Adults 18 or older

[ 301,468 or 78.2% of Adults 18 or older who used CAVA in the past 7 days use Ad-Supported Social
Media for an average of 156.1 minutes every day representing 31.2% of all time spent daily with Ad-
Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 216,731 or 75.7% of Adults 18 or older who used LEDO PIZZA in the past 7 days use Ad-Supported
Social Media for an average of 135.5 minutes every day representing 24.8% of all time spent daily
with Ad-Supported Digital Media.
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Avg. Week All mgigital (Persons & % Reach): Adults 18 or older

[ 158,297 or 73.% of Adults 18 or older who used SILVER DINER in the past 7 days use Ad-Supported
Social Media for an average of 124.5 minutes every day representing 24.7% of all time spent daily
with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 88,963 or 72.% of Adults 18 or older who used ROY ROGERS in the past 7 days use Ad-Supported
Social Media for an average of 165.5 minutes every day representing 28.4% of all time spent daily
with Ad-Supported Digital Media.
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[ 91,565 or 79.2% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days use Ad-
Supported Social Media for an average of 139.3 minutes every day representing 24.9% of all time
spent daily with Ad-Supported Digital Media.
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278,702 or 72.3% of Adults 18 or older who used CAVA in the past 7 days use Ad-Supported
Facebook for an average of 54.5 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.
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216,731 or 75.7% of Adults 18 or older who used LEDO PIZZA in the past 7 days use Ad-Supported
Facebook for an average of 41.1 minutes every day representing 30.3% of all time spent daily with
Ad-Supported Social Media.
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158,297 or 73.% of Adults 18 or older who used SILVER DINER in the past 7 days use Ad-Supported
= || Facebook for an average of 41.6 minutes every day representing 33.4% of all time spent daily with
Ad-Supported Social Media.
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88,963 or 72.% of Adults 18 or older who used ROY ROGERS in the past 7 days use Ad-Supported
Facebook for an average of 60.6 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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90,976 or 78.7% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days use Ad-
Supported Facebook for an average of 51.2 minutes every day representing 36.7% of all time spent

daily with Ad-Supported Social Media.
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Average Facebook Instagram
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Using Ad-Sup

128,213 1,903,063

278,702 or 72.3% of Adults 18 or older who used CAVA in the past 7 days use Ad-Supported

Facebook for an average of 54.5 minutes every day representing 34.9% of all time spent daily with
Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 18 or older
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216,731 or 75.7% of Adults 18 or older who used LEDO PIZZA in the past 7 days use Ad-Supported
Facebook for an average of 41.1 minutes every day representing 30.3% of all time spent daily with
Ad-Supported Social Media.
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158,297 or 73.% of Adults 18 or older who used SILVER DINER in the past 7 days use Ad-Supported
Facebook for an average of 41.6 minutes every day representing 33.4% of all time spent daily with
Ad-Supported Social Media.
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Social Media: Adults 18 or older
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Persons

Reached: 88,963 4,043,475 57,437 2,380,264
Average Facebook YouTube Video
Daily Minutes

88,963 or 72.% of Adults 18 or older who used ROY ROGERS in the past 7 days use Ad-Supported
Facebook for an average of 60.6 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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Social Media: Adults 18 or older
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90,976 or 78.7% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days use Ad-
Supported Facebook for an average of 51.2 minutes every day representing 36.7% of all time spent
daily with Ad-Supported Social Media.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 18,494; Local Radio: 15,813; Non-Prem. Cable: 8,667; Local TV: 6,497
| reaching Adults 18 or older who used CAVA in the past 7 days.

All Other Digital Media: 24,286;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,447,
Social Media: 13,233; Local Radio: 11,448; Non-Prem. Cable: 7,806; Local TV: 6,900
reaching Adults 18 or older who used LEDO PIZZA in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used LEDO PIZZA in the past 7 days
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; M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 11,132; Social Media: 8,573; Non-Prem. Cable: 5,022; Local TV: 4,740

All Other Digital Media: 15,138;

| reaching Adults 18 or older who used SILVER DINER in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 5,984; All Other Digital
Media: 5,309; Social Media: 4,675; Non-Prem. Cable: 3,359; Local TV: 2,280 reaching
Adults 18 or older who used ROY ROGERS in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who used ROY ROGERS in the past 7 days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,096; Local
Radio: 5,731; Social Media: 5,590; Non-Prem. Cable: 3,839; Local TV: 2,567 reaching
Adults 18 or older who used GLORY DAYS GRILL in the past 7 days.
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CAVA =WD

339,199 or 88.% of Adults 18 or older who used CAVA in the past 7 days spend an average of 50.7
minutes per day driving, seeing Billboards and Signs. 58.7% Listen to Local Radio Stations Out-of-
Home for an average of 27. minutes/day.

Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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245,916 or 85.9% of Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of
55.4 minutes per day driving, seeing Billboards and Signs. 55.7% Listen to Local Radio Stations Out-
of-Home for an average of 35.9 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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199,074 or 91.8% of Adults 18 or older who used SILVER DINER in the past 7 days spend an average
of 68.1 minutes per day driving, seeing Billboards and Signs. 68.8% Listen to Local Radio Stations
Out-of-Home for an average of 36.3 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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117,720 or 95.3% of Adults 18 or older who used ROY ROGERS in the past 7 days spend an average
of 64. minutes per day driving, seeing Billboards and Signs. 64.1% Listen to Local Radio Stations Out-
of-Home for an average of 34.5 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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111,586 or 96.5% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an
average of 86.8 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to Local Radio
Stations Out-of-Home for an average of 28.4 minutes/day.
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CAVA wn c 1539,199 or 88.% of Adults 18 or older who used CAVA in the past 7 days spend an average of 50.7 minutes

\per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-Supported Out-of-
'Home Media.
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245,916 or 85.9% of Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of 55.4
minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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}V7199,074 or 91.8% of Adults 18 or older who used SILVER DINER in the past 7 days spend an average of 68.1
Eﬁwfﬂ I]InfﬁE wn c iminutes per day driving, seeing Billboards and Signs representing 39.7% of all Time Spent with Ad-

'Supported Out-of-Home Media.
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| 117,720 or 95.3% of Adults 18 or older who used ROY ROGERS in the past 7 days spend an average of 64.

minutes per day driving, seeing Billboards and Signs representing 43.2% of all Time Spent with Ad-
Supported Out-of-Home Media.
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‘111,586 or 96.5% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an average of
i86.8 minutes per day driving, seeing Billboards and Signs representing 52.9% of all Time Spent with Ad-
‘Supported Out-of-Home Media.
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Out-of-Home Media: Adults 18 or older
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339,199 or 88.% of Adults 18 or older who used CAVA in the past 7 days spend an average of 50.7
minutes per day driving an average of 29.5 miles each day and are 231.1% more likely to use
Montrose Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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245,916 or 85.9% of Adults 18 or older who used LEDO PIZZA in the past 7 days spend an average of
55.4 minutes per day driving an average of 32.2 miles each day and are 268.3% more likely to use
Kenilworth Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-95/1-495/Capital Beltway e % | 20904 . 3% 20740 P 433
1-295/Baltimore Washington Parkway T TR 28.8% 22152 S 22182 H a2
Route 355/Rockville Pike/Wisconsin Avenue [EEAER VTN 22.8% 20705 pAR IO 4.20% 20036 W 3.57%
Route 301 W 18.9% 20902 m 3.98% 20886 W 2.44%
Route 97/Georgia Avenue IR 17.0% 20878 [ — 2.82% 22025 e L92%
Route 1 5% 20886 2 20003 R
Route 26 RET, 12 20650 RpT— Lo 2o01e BT
Route 5/Branch Avenue U 15.2% 20906 P T aa . 261% 20659 —
1-66 m 22.2% 20748 EAETIM 0.61% 2% 20871 W 1.29%
Route 29/Colesville Road  EEISSSmps 13.6% 20882 [RTETOIIn — 2.43% 20715 FETonne L%
Route 185/Connecticut Avenue m 12.2% 20785 W 1.95% 20879 M 1.20%
Kenilworth Avenue s 22025 - 1.92% m ﬁ ﬁ 20653 m 1.13%
East-West Highway B2eEIR oox 7% P 20874 R s Law% fin & £| | 2080 BRERL™
Pennsylvania Avenue PRERgRe 11.6% 20716 |[ijpyemm— 1.50% 20678 RTOToI 100%
Veirs Mill Road  BRSEEwGR 11.1% 20602 [EEEIR—— 1.08% 21795 [ETIR 1.00%
Randolph Road g™ e o9% 20601 [RRANITII 148% 20166 m 1.00%
F

|

; 0.94%
Route 15 R, 0% 20657 PR Came T T 20012 FORC

Route 50/New York Avenue S0 21545 F- WP 1A% 21701 ng'gm

Route 214/Central Avenue m 8% 20879 0.37% 1.40% 20889 0% 9.90%

Montrose Road  Zf#%.. 77 21771 B 137 20010 BRI, "0

K Street 5 5;,1:‘ Avg. Hours+Minutes/day Driving: | 20912 @ 0.37% 1.34% 20151 g

New Hampshire Avenue 57.6%)’: Adults 18 or older 22306 m 1.30% 20716 W 0.89%

1 9%

Constitution Avenue ZoEr, 7.0% 20653 S % 20852 0%1%
. . : 0.88%
Route 210/Indian Head Highway mms'”“ Avg. Miles/Day 0:52 20685 m 1.26% 20906 m
—» 304 F

) 6.8% Driving: 20603 1.22% 20772 0.77%
14th Street 6.5% who used LEDO PIZZAIn  WASHINGTON, DC AL 0.40% m% —
16thstreet [ERNE 6% the past 7 days 21777 e 115% 22301 R o
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Quick service restaurants used past 30 days: Ledo Pizza
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199,074 or 91.8% of Adults 18 or older who used SILVER DINER in the past 7 days spend an average
of 68.1 minutes per day driving an average of 39.6 miles each day and are 140.3% more likely to use
Route 118/Germantown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

68.5%

1-95/1-495/Capital Beltway
1-66

Route 1

I-295/Baltimore Washington Parkway
Route 355/Rockville Pike/Wisconsin Avenue
Route 28

Route 301
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Top-26 Residential Zip Codes: Adults 18 or older

— 7.16%
20874 ELRELL] 0.86%
20772 [ I——— 5.51%
22030 RSN 25
4.09%
20008 T —
22207 F 3.81%
3.24%
20164
237%

22405 9.52%
20854
20105

22085 RETI

22033

2.33%
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1.96%

1.83%

20175
20112
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22191
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22401
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22203 SIS
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Sit-down restaurants used past 30 days: Silver Diner

Top-26 Employment Zip Codes: Adults 18 or older
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117,720 or 95.3% of Adults 18 or older who used ROY ROGERS in the past 7 days spend an average
of 64. minutes per day driving an average of 37.2 miles each day and are 214.4% more likely to use
Route 15 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
1-95/1-495/Capital Beltway ezt e il 22310 ST 8.25% 22310 P a15%
Route 15 W 22.8% 20886 [LESEEeT 6.37% 21713 [T 5.76%
1-295/Baltimore Washington Parkway Mmﬂ-m 21701 P cie 6.10% 20886 W 5.53%
Route 1 B e, 2% 21713 P 20140 [WE—

1

I

Route 29/Colesville Road — 13.3% LT — 20652 [TV 0T
Route 301 m 13.2% 22611 F 4.33% 21701 m 3.43%
Route 355/Rockville Pike/Wisconsin Avenue M%ﬂ-”" 20650 [HREITSSI——— 3.50% 20770 T 2:87%
Route 28 ey 12.0% 21722 [EEST— 2.98% 2067 [POMITEE 2.43%
Route 50/New York Avenue [SRETSSge 10.9% 20744 FEIONII— 2.92% 21788 [N 227%
166 T — 2% 20770 B 20110 FREETES Lo
Route 5/Branch Avenue - 102% 17212 m 2.79% 21704 w 1.86%
Route 97/Georgia Avenue ﬁ_f%”" 20906 2.65% ‘ 20659 - 150
Route 210/Indian Head Highway By 135 % 21788 - 20910 - n

16th Street  PRRERE 1% 20110 21705 WEESEER 157%
Montrose Road  pISgees 7.8% 20876 20723 R 12%
Pennsylvania Avenue 2 20180 22601 AN 120%
New Hampshire Avenue g 20904 20006 RIS, 10
Route 118/Germantown Road B 3 0s0-"% 20164 20748 AR 115%
Massachusetts Avenue ST 22308 20176 At
Constitution Avenue FISHE, 5% 20748 20148 e
Veirs Mill Road B Avg. Hours+Minutes/day Driving: | 22205 y 21702 gh 2 9%
Independence Avenue mﬂz's" Adults 18 or older 21774 m 1.46% 25405 0:;5‘32'87%
Randolph Road  JiRH" , 5% 20169 PO, 122% 22485 [0SR, 086%
14th Street SR Avg. Miles/Day 21740 RS, Lao% 22031 | ST
Eaist:Weat Highway maﬂé'g% D"""-"i-m used ROYROGERSin nN. e 2GLIG m‘ml’g.}% 20659 E "%gﬂ%
Route 185/Connecticut Avenue m“'gﬁ% the past 7 days | 20175 o 22405 B 0.70%
m who used ROY ROGERS in the past 7 days B WASHINGTON, DC s D E f'a L e Sharfi:fA:;;:‘iyntghi:ﬂg
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111,586 or 96.5% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days spend an
average of 86.8 minutes per day driving an average of 50.5 miles each day and are 270.6% more
likely to use Route 17 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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F 13.0%

5%

9.6%
1.2%

471,779 8.3%
6.6%

3 6.6%
375,710 AT

PR 5.2%

5.5%
1.3%

v s

370 220 WA

27,770 (e

i1 e
3.6%

PR 3.9%

3.6%
) 2.2%

B o
i 0%

Avg. Hours+Minutes/day Driving:
Adults 18 or older

02.6%
! 5.4%

.6%
1.3%

5 P .
."_E"m Avg. Miles/Day 0:52
% Driving: —» 30.4
6.9% who used GLORY DAYS WASHINGTON, DC

GRILLinthe past 7 days

B WASHINGTON, DC

el 6%

Qual Intab 125

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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Sit-down restaurants used past 30 days: Glory Days Grill

Top-26 Employment Zip Codes: Adults 18 or older
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115,451 or 29.9% of Adults 18 or older who used CAVA in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.4 minutes every day representing 28.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older
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120 9.7 75

Wall Street Journal
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Mew York Times
I Daily (Daily)
New York Times Newspaper(s) 79
(Daily+Sunday) (Dally
93 d Direct Mail
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Local Daily
Newspaper(s)
(Sunday) USA Today (Daily) Magazines Catalogs
134 98 82 36
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68,086 or 23.8% of Adults 18 or older who used LEDO PIZZA in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day representing 30.6% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
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New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
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.
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84,262 or 38.8% of Adults 18 or older who used SILVER DINER in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 11.8 minutes every day representing 33.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 1-8 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
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Books

New York Times (Daily)
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who used SILVER DINER in the WASHINGTON, DC
past 7 days

= WASHINGTON, DC

®
A8 WS wSp VIS s 3
¥ ol o e g ke e

Local Daily
Newspaper(s)
(Sunday)
173

USA Today (Dally)
102

Direct Mail
Advertising
(excluding
Catalogs)
Wall Street 77
Journal (Daily)
9.8

Magazines
74
New York Times New York Times |

(Daity+Sunday) (Daily)
Ca

111 8.2

Local Daily
Newspaper(s)
(Sunday)
134

Wall Street Journal

(Daily)
9.0

New York Times

(Daily)
New York Times =
(Daily+Sunday)
99 Direct Mail
Advertising (ex
Catalogs)
74

uding

USA Today [Daily) Magazines Catalogs
2.8 82 36

® who used SILVER DINER in the past 7 days

B WASHINGTON, DC

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persons:
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wwall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Magazines m w
Catalogs ‘ % 8.%‘
Books _ 8:832

® who used SILVER DINER in the past 7 days

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25

Avg. Hours+Minutes/day with Ad-

vi

13.4

Supported Print Media: Adults 18 or older m

who used SILVER DINER in the WASHINGTON, DC
past 7 days

B WASHINGTON, DC

Qual intab 263

All Graphs and soefo.ai Data Modeling Copyright @ 2025 Hubbard Broadcasting, Inc. LLC, All rights reserved.

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Newspaper(s) (Sunday)
173

New York Times
(Sunday)
139

Local Daily
Newspaper(s} (Daily
102

USA Today (Daily)
102

Direct Mail

Catalogs)

New York Times
{Daily)
82

Local Daily
Mewspaper(s)
(Sunday)
134

New York Times
(sunday)
120

Local Daily
Newspaper(s)
(Daily
87

‘Wall Sreet
Joumal (Daity)
20

USA Today (Daily)
88

Direct
Mail
Advertisi
ng

fe
Local Daily Newspaper(s) 3
(Daity+Sunday) New York Times (Daily) Catalogs)
95 79 74

® who used SILVER DINER in the past 7 days

Sit-down restaurants used past 30 days: Silver Diner

B WASHINGTON, DC

* Share of Everything

for Anything _




Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

35,515 or 28.7% of Adults 18 or older who used ROY ROGERS in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 32.9% of all
time spent daily with All forms of Print Media.
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[ 39,044 or 33.8% of Adults 18 or older who used GLORY DAYS GRILL in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 11.6 minutes every day representing 41.1% of
all time spent daily with All forms of Print Media.
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Sit-down restaurants used past 30 days: Glory Days Grill
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P18+ who used CAVA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads
on %)
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Quick service restaurants used past 30 days: CAVA
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Quick service restaurants used past 30 days: Ledo Pizza



"Advertising Actions"

P18+ who used SILVER DINER in the past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
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Sit-down restaurants used past 30 days: Silver Diner
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"Advertising Actions"

P18+ who used ROY ROGERS inthe past 30 days (Shopped/Visited/Bought past 3mos Due
to Ads on %)
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Quick service restaurants used past 30 days: Roy Rogers
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Sit-down restaurants used past 30 days: Glory Days Grill



